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1. Relevant facts
Despite the losses that Facebook has experienced, it continuously has enormous personal information about the users and there is less or no regulations on use of that information. Facebook has disabled around 1.3 billion accounts in the last 6 months. This was a way to crackdown on malicious users and fake accounts as it had promised. The Facebook experienced a decline in users which led to loss of $120 million.
2. State Stakeholder interests and claims
Some of the stakeholders include the television and radio stations who have been pushing Facebook to have the personal data being regulated. The Facebook responded by stating that it is not a media company but a technology company. The General Data Protection Regulation has raised concern to have some of the data privacy protections for the EU users but has not has not raised any concern on securing fair elections. 
3. Central ethical issues in case
The central ethical issue in this case is securing personal information of the Facebook users. The ethical dilemma on this case is that of whether Facebook will regulate use of personal data in order to have secure and fair elections.in the country. Moreover, there is a dilemma on what terms of service might be necessary for preservation and maintenance democracy. 
4. Moral Principles
a. What is good. 
The issue of controlling the personal data of the online users on different platform is a challenge. The privacy and confidentiality of the patient-physician relationship has been the main agenda in several years back. Since when the Facebook was launched, we have been experiencing different insecurity cases from different parts, where malicious people takes the personal data from Facebook and uses it for personal gain. Breaching of confidentiality violates a person right, thus what is right is securing personal information. Facebook should stop concentrating with making profit by making people more unsecure. Regulation should be maintained even if the company is not media company.  According to Zakhen, the interests and satisfaction of the users is very important as well as value maximization. 
b. What is right
The stakeholders that are entitled in this case are Facebook users. The Facebook has 
Duty of fidelity in maintained by Facebook to its users. Zakhen Chapter two on the principles and terminology therein. 
5. Moral argument
According to Zakhen on first principle of morality, the fidelity is crucial and undebatable. The Facebook must come up with a regulation strategy in order to secure the personal data of the users. The normative claim behind this argument is that rule of law must apply in favor of making our society a better place as well as in promoting human rights, (Kirwan, 2011). Democracy is more important than just the enormous profit that Facebook are looking for. As we go on, the number of breaching of personal data is increasing from 50 million Facebook users on Cambridge Analytica scandal to a larger number. Facebook and other giant online platforms must secure our data. Moreover, we should ask ourselves who controls our data before sharing it in Facebook.  
One objection this claim is that Facebook is not a media company but a technology company thus those who uses it should take care of their own personal data before sharing it online. This premise is false. 
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